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THE ARTI CLE 

Br i t i sh TV b an s Aus t r a l i an t o ur i sm  ad  

Brit ish TV bosses have banned a com m ercial m ade by Aust raliaÕs 

tourism  indust ry. The ad will not  be shown because of the words 

Òbloody hellÓ in the slogan, "So where the bloody hell are you?" The 

quest ion is an invite for Brit s to take a vacat ion in Aust ralia. However, 

the conservat ive advert ising execs decided it  was ÒbadÓ language and 

too rude for Brit ish ears. The colorful com m ercial highlights all the 

things Aust ralia is fam ous for -  lovely beaches, crystal clear ocean, 

aboriginal dancing and beer. Brit ish people can see the ad in full in 

cinem as, newspapers and on the Internet . 

Aust raliaÕs Tourism  Minister Fran Bailey is shocked by the ban and said 

it  was ÒcomicalÓ. She added that  research showed Òthe Brit ish [ love]  

ourÉ sense of hum orÓ. Tourism  execut ive Scot t  Morrison is also am azed 

at  the decision. However, the ban has given the Òvisit  Aust raliaÓ 

cam paign a lot  of free publicity. Som e Aussies agree with the ban. One 

polit ician said:  ÒPeople can usually say those things to som ebody they 

know wellÉ in this instance, weÕre talking to st rangers of a different  

culture who I  think m ay be offended.Ó 
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W ARM- UPS 

1 . MY  COUNTRY:  Writ e down five reasons for a t ourist  t o visit  your country and 
five reasons why a tour ist  m ight  be disappointed in your  count ry.  Share what  you wrote 
with your  par tner(s) . 

2 . CHAT :  In pairs /  groups, decide which of t hese topics or words are m ost  
int erest ing and which are m ost  boring. 

TV /  bosses /  advert isem ents /  tourism  /  Aust ralia /  bad language /  lovely  beaches /  
beer /  com ical th ings /  sense of hum or /  am azem ent  /  publicit y /  dif ferent  cult ures 

Have a chat  about  the topics you liked.  For  m ore conversat ion,  change topics and 
part ners frequent ly. 

3 . ADVERTI SI NG:  With your par tner( s) ,  talk  about  the points below.  What  do 
advert isers need to be careful about  when m aking a TV com m ercial? How do you t hink 
these point s m ight  dif fer  from  count ry  t o count ry? 

• Language 
• Sim ilar it y to other  ads 
• Use of peopleÕs race /  color 
• Religion 
• Show ing the hum an body 

• History 
• The use of anim als 
• Talking about  other count r ies 
• Making fun of polit icians or royalt y 
• Blood 

4 . MEDI A:  In pairs /  groups,  discuss the advantages and disadvantages of using 
the follow ing m edia to advert ise a product  or serv ice:  

• Telev ision 
• I nt ernet  
• Radio 
• Sport ing event s 

• Newspapers 
• Movies 
• Billboard posters 
• Leaflet s handed out  in t he st reet  

5 . TV COMME RCI AL  OPI NI ONS:  Do you agree w it h the following 
opinions about  TV com m ercials? Talk  about  them  w ith your partner( s) . 

a. TV com m ercials are the best  way t o advert ise. 
b. TV com m ercials w ill always sell lot s of products or  services. 
c.  Som e TV com m ercials are bet t er than TV program m es. 
d. The advert s from  m y count ry are bet t er  than those from  other  count ries. 
e.  I  hate TV com m ercials. 
f.  I tÕs OK to use a lit t le bad language in TV com m ercials. 
g. TV com m ercials are oft en full of lies about  the t hings they advert ise. 
h.  TV channels that  have no com m ercials are best .  

6 . TOURI SM:  Spend one m inute writ ing down all of t he different  words you 
associate w it h t he word Òtourism Ó. Share your words with your partner(s)  and talk about  
them . Together,  put  the words into different  categories. 
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BEFORE READI NG /  LI STENI NG 

1 . TRUE /  FAL SE:  Look at  t he ar t icleÕs headline and guess whether t hese 
sentences are t rue (T)  or  false (F) :  

a. Br it ish TV execs banned an Aust ralian ad because of bad language. T /  F 

b. A slogan in t he ad for Aust ralian t our ism  talked about  blood. T /  F 

c. Br itainÕs advert ising execs are worr ied about  Br it ish peopleÕs ears. T /  F 

d. Br it ish people can see t he banned ad in cinem as and in newspapers. T /  F 

e. Aust raliaÕs t ourism  m inister said t he ban was com ical. T /  F 

f.  The m inist er said Brit s loved t he Aussie sense of hum or. T /  F 

g. An Aust ralian polit ician said t he ban was a t err ible m istake. T /  F 

h. Anot her polit ician said no one would be offended by t he slogan. T /  F 

2 . SYN ONYM MAT CH:  Match the following synonym s from  the ar t icle:  

a. shown funny 
b. ad im polite 
c. invit e surprised 
d. rude case 
e. highlight s advert  /  advert isem ent  
f.  shocked m edia at t ent ion 
g. com ical displayed 
h. publicit y  st resses 
i.  instance upset  
j .  offended invit at ion 

3 . PHRAS E MAT CH:  Match t he follow ing phrases from  the art icle ( som et im es 
m ore t han one com binat ion is possib le) :  

a. Br it ish TV bosses have  with t he ban 

b. ÒSo where t he bloody  clear ocean 

c. advert ising execs decided it  was ÒbadÓ  to som ebody they know well 

d. crystal  of hum or 

e. Br it ish people can see t he ad  banned a com m ercial 

f.  the Brit ish [ love]  ourÉ  sense publicity 

g. a lot  of free  who I  th ink m ay be offended 

h. Som e Aussies agree  in fu ll in cinem as 

i.  People can usually say those th ings  language and too rude 

j .  st rangers of a d ifferent  culture  are you?" 
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W HI LE READI NG /  LI STENI NG 

GAP  FI LL:  Put  t he words in t he colum n on t he r ight  int o t he gaps in t he text . 

Br i t i sh  TV b an s Au st r a l ian  t ou r ism  ad  

Br it ish TV bosses have ________ a com m ercial m ade by  

Aust raliaÕs t our ism  indust ry.  The ad w ill not  be ________ 

because of t he words Òbloody hellÓ in t he ________, "So 

where t he bloody hell are you?"  The quest ion is an ________ 

for  Brit s t o t ake a vacat ion in Aust ralia. However , t he 

conservat ive advert ising ________ decided it  was ÒbadÓ 

language and too rude for Br it ish ears. The colorfu l 

com m ercial highlight s all t he t hings Aust ralia is ________ for  -  

lovely beaches, ________ clear ocean, aboriginal dancing and 

beer. Br it ish people can see t he ad in ________ in cinem as,  

newspapers and on t he I nternet . 

 

 fam ous 

full 

slogan 

banned 

execs 

cryst al 

shown 

invit e 

Aust raliaÕs Tour ism  Minister  Fran Bailey is ________ by t he 

ban and said it  was Òcom icalÓ. She added t hat  ________ 

showed Òt he Brit ish [ love]  ourÉ ________ of hum orÓ. Tourism  

execut ive Scot t  Morr ison is also am azed at  t he ________ . 

However , t he ban has given t he Òvisit  Aust raliaÓ ________ a 

lot  of f ree publicit y . Som e Aussies ________ w it h t he ban. 

One polit ician said:  ÒPeople can usually say t hose things t o 

________ t hey know wellÉ in t his inst ance, weÕre t alk ing to 

st rangers of a different  cult ure who I  think m ay be 

________.Ó 

 decision 

research 

offended 

agree 

shocked 

cam paign 

sense 

som ebody 
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LI STENI NG 

Listen and fill in the spaces. 

Br i t i sh TV b an s Aus t r a l i an t o ur i sm  ad  

Br it ish TV bosses have _______ a com m ercial m ade by Aust raliaÕs t ourism  

indust ry.  The ad will not  be shown because of  t he words Òbloody hellÓ in t he 

_______, "So where t he bloody  hell are you?"  The quest ion is an _______ for  

Br it s to _______ a vacat ion in Aust ralia. However, t he conservat ive advert ising 

execs decided it  was ÒbadÓ language and too _______ for Br it ish ears.  The 

colorful com m ercial highlight s all t he t hings Aust ralia is fam ous for -  lovely  

beaches, _______ clear ocean, abor iginal dancing and beer.  Brit ish people can 

see t he ad in _______ in cinem as, newspapers and on t he I nternet . 

Aust raliaÕs Tourism  Minister Fran Bailey is shocked by t he _______ and said it  

was Òcom icalÓ. She added t hat  research showed Òt he Brit ish [ love]  ourÉ _______ 

of hum orÓ. Tour ism  execut ive Scot t  Morr ison is also _______ at  t he decision. 

However , t he ban has given t he Òv isit  Aust raliaÓ cam paign a lot  of _______ 

publicit y . Som e Aussies agree w it h t he ban. One polit ician said:  ÒPeople can 

usually say t hose _______ t o som ebody t hey know wellÉ in t his _______, weÕre 

talk ing to st rangers of a different  _______ who I  t hink m ay be offended.Ó 



Brit ish TV bans Aust ralian tourism ad Ð 10 March, 2006  

 
 

Find th is and sim ilar  lessons at  ht tp: / / www.BreakingNewsEnglish.com  
7 

AFTER READI NG /  LI STENI NG 

1 . W ORD SEARCH:  Look in your dict ionaries /  com puter to f ind 
collocates, other m eanings, inform at ion, synonym s É  for the words 
Ôb lood y Õ and Ôh el lÕ. 

• Share your findings with your partners. 
• Make quest ions using the words you found.  
• Ask your partner /  group your quest ions. 

2 . AR TI CLE QUESTI ONS:  Look back at  the art icle and write down 
som e quest ions you would like to ask the class about the text . 

• Share your quest ions with other classmates /  groups. 
• Ask your partner /  group your quest ions. 

3 . GAP  FI LL:  I n pairs /  groups, compare your answers to this exercise. 
Check your answers. Talk about the words from  the act iv it y. Were they 
new, interest ing, worth learningÉ ? 

4 . VOCAB ULARY:  Circle any words you do not  understand. I n groups, 
pool unknown words and use dict ionaries to f ind their m eanings. 

5 . STUDENT ÒTV COMME RCI ALÓ SURVEY:  I n pairs /  groups, 
write down quest ions about  TV com m ercials. 

• Ask other classm ates your quest ions and note down their answers. 
• Go back to your original partner /  group and com pare your f indings. 
• Make m ini-presentat ions to other groups on your f indings. 

6 . TEST EACH  OTHER:  Look at  the words below. With your partner, 
t ry to recall exact ly how these were used in the text :  

• banned 

• invite 

• execs 

• rude 

• clear 

• full 

• com ical 

• sense 

• am azed 

• free 

• agree 

• instance 
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DI SCUSSI ON 

STUDENT AÕs QUESTI ONS (Do not  show these to student  B)  

a.  Did the headline m ake you want  to read t he art icle? 
b.  What  do you think of the slogan in the Aussie ad? 
c.  What  do you know about  the words ÒbloodyÓ and Òbloody hel lÓ? 
d.  Why do you th ink TV bosses have banned the ad but  cinem as and 

newspaper  bosses havenÕt? 
e.  Do you think Brit ish people are too conser vat ive? 
f. Do you think itÕs OK to use a word that  was bad 100 years ago on TV 

today? 
g.  Do you know of any ads that  have been  banned in your count ry? 
h.  Do you think the ban is good for Aust raliaÕs tourism  ads? 
i.  Do you think the words Òbloody hel lÓ were used for thei r shock value, 

for hum or, or because it  is a natural part  of Aust ralian speech? 
j .  What  fam ous things would be included in an ad for your count ryÕs 

tourist  indust ry? 

STUDENT BÕs QUESTI ONS (Do not  show these to student  A)  

a.  Did you like reading this art icle? 
b.  What  do you think about  what  you read? 
c.  Why do you th ink the Aust ralian tourism  m inist er  described the ban as 

Òcom icalÓ? 
d.  What  do you think of the Brit ish sen se of hum or? 
e.  Do you feel  com fort able using the bad or foul words from  English or 

other  languages? 
f. Do you think understanding bad language is an im portant  part  of 

language learning? 
g.  Do you think Brit ish and Aust ralian people are from  different  cultures? 
h.  Would you be offen ded by the use of bad language in an ad? 
i.  Would you like to wat ch the banned ad? 
j .  Did you like this discussion? 

AFTER DI SCUSSI ON:  Join another partner /  group and tell them  what  
you talked about . 

a. What  was the m ost  int erest ing t hing you heard? 
b. Was there a quest ion you didnÕt  like? 
c.  Was there som ething you t otally d isagreed w it h? 
d. What  did you like talk ing about? 
e.  Which was the m ost  dif ficult  quest ion? 
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SPEAKI NG 

TV COMME RCI AL S:  In pairs /  groups, discuss whether the follow ing ads are 
OK or  not .  Make a m ini presentat ion about  each ad. 

Ad Com m ents for  your presentat ion 

1.  AUSTRALI AN TOURI SM 
A farm er is standing in front  of 
Ayers Rock, holding a can of beer.  
He says,  ÒCom e to Aust ralia.  I tÕs a 
m uch bet t er p lace t han New 
Zealand.Ó 

 

2.  BAN FUR 
A baby polar bear is being seen 
clubbed t o death and skinned. 
ThereÕs a lot  of blood. 
Slogan:  ÒBloody fashionÓ 

 

3.  HAMBURGER RESTAURANT 
Slogan:  ÒThereÕs tons of 
cholesterol in our high calor ie 
burgersÉ  and boy do they taste 
GOOD! !Ó 

 

4. LANGUAGE SCHOOL 
Slogan:  ÒStudy with out  new 
m ethod and be fluent  in two and a 
half weeks.Ó 

 

5.  ARMY RECRUI TMENT:  
A warplane is dropping hundreds of 
bom bs on a densely populated city . 
A m anÕs voice says:  ÒHelp fight  for  
peace.Ó 

 

6.  ÒYUMÓ CHOCOLTATE BAR:  
God is talk ing t o his friend. He 
says:  ÒAnd on the eighth day I  
m ade Yum  chocolate.Ó 

 

Change part ners and talk  about  what  you wrote with your  previous part ner( s) .   

Give your presentat ions. 

Discuss what  was said in each presentat ion and vote on the best  ones. 
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HOMEW ORK 

1 . VOCAB ULARY EXTENSI ON :  Choose several of the words from 
the text . Use a dict ionary or GoogleÕs search field (or another search 
engine)  to build up m ore associat ions /  collocat ions of each word. 

2 . I NTERNET:  Visit  the site 
ht tp: / / www.sowherethebloodyhellareyou.com  
What  did you think of the ad? Talk about  it  with your partner(s) . 

3 . TOURI SM:  Make a poster advert ising the wonderful things about 
your count ry. Include all the things you want visitors to see. Show your 
poster to your classm ates in the next  lesson. Which poster(s)  did you like 
m ost  and why? 

4 . THE SAME ? Write an essay on the differences between Britons, 
Aust ralians, Am ericans, Canadians and New Zealanders? Are they all the 
sam e? Read what  you wrote to your classm ates in the next  lesson. Did 
everyone have sim ilar thoughts? 
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ANSW ERS 
TRUE /  FALSE:  

a. T b. F c. F d. T e. T f. T g. F h.  F 

SYNON YM  M ATCH: 

a. shown displayed 

b. ad advert  /  advert isem ent  

c. invit e invit at ion  

d. rude imp olit e  

e. highlights st resses  

f. shocked surpr ised  

g. comi cal funny  

h. publicit y  me dia at tent ion  

i. instance case  

j . offended upset   

PHRASE MATCH: 

a. Br it ish TV bosses have  banned a comme rcial 

b. ÒSo where t he bloody  are you?" 

c. advert ising execs decided it  was ÒbadÓ  language and too rude 

d. cryst al  clear ocean  

e. Br it ish people can see t he ad  in full in cinem as  

f. t he Br it ish [ love]  ourÉ  sense of hum or  

g. a lot  of free  publicit y  

h. Some  Aussies agree  with the ban  

i. People can usually say those t hings  to som ebody  they know well  

j . st rangers of a different  culture  who I  t hink ma y be of fended  

GAP FI LL:  

Br i t ish  TV b an s Au st r a l i an  t ou r ism  ad  

Brit ish TV bosses have b a n n ed  a comme rcial ma de by Aust raliaÕs tour ism indust ry . The ad will not  
be sh o w n  because of t he words Òbloody hellÓ in the slog a n , "S o where t he bloody hell are you?"  
The quest ion is an i n v i t e  for  Br it s to t ake a vacat ion in Aust ralia. However , t he conservat ive 
advert ising ex ecs decided it  was ÒbadÓ language and too rude for Br it ish ears. The colorful 
comm ercial highlight s all t he things Aust ralia is f am o u s for  -  lovely  beaches, c r y st a l  clear  ocean, 
abor iginal dancing and beer . Br it ish people can see the ad in f u l l  in cinema s, newspapers and on 
the I nternet . 

Aust raliaÕs Tour ism Minister Fran Bailey is sh ock ed  by the ban and said it  was Òcom icalÓ. She 
added that  r esea r ch  showed Òthe Br it ish [ love]  ourÉ se n se of hum orÓ. Tour ism execut ive Scot t  
Morr ison is also ama zed at  the d ecisi o n . However, the ban has given the Òvisit  Aust raliaÓ 
cam p aig n  a lot  of free publicit y . Som e Aussies ag r ee with the ban. One polit ician said:  ÒPeople 
can usually say  those things t o som eb od y  t hey  know wellÉ in this instance, weÕre talking to 
st rangers of a different  culture who I  t hink m ay be o f f en d ed .Ó 


